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Editorial Robert Ariail

F
OR NEARLY eight years, the NAACP, spurred
by its S.C. chapter, has urged vacationers,
entertainers, athletes and others to avoid spend-
ing their time and money in South Carolina. The

organization has staged “border patrols” at rest stops to
shoo away travelers.

But the effort has been a failure, in more ways than
one. Aside from keeping out college championship
sports events, the boycott has persuaded few people to
stay away; our tourism industry is flourishing. The boy-
cott has been equally ineffective in persuading lawmak-
ers to remove the Confederate flag from the State
House grounds.

Unfortunately, the only real effect this attempt to
coerce South Carolina has had is to dishearten many
friends and anger many foes, particularly those who
would have to participate in any serious effort to
remove the flag.

As we have been clear, the rebel flag doesn’t belong
on the people’s front lawn and must be removed. But
South Carolina’s people must agree to do it — together.

We thought a broad movement across racial and par-
tisan lines in the late ’90s would lead to an acceptable
and permanent solution, but things fell apart as a com-
promise was rammed through, leaving a copy of the
Army of Northern Virginia battle flag anchored at the
Confederate Soldier Monument facing Main Street. It
was a pitiful compromise that ensured that this battle
would be re-engaged another day. That day has arrived.

The NAACP is well within its rights to express its
discontent openly and to pressure those in power to act.
But its strategy is unlikely ever to gain traction. Even
long-time NAACP members and friends question its
effectiveness and express legitimate concerns that the
boycott overshadows more important issues, such as
criminal justice, educational excellence, youth violence,
economic empowerment and voter registration.

And let us not forget that the 2000 compromise met
the NAACP’s demand: The resolution imposing eco-
nomic “sanctions” on South Carolina called for “the
removal and relocation of the Confederate Battle Flag
to a place of historical rather than sovereign context.”
The flag is no longer in a position of sovereignty, and
it’s clearly part of a memorial.

By ending its boycott, the NAACP would remove the
lame excuse of flag defenders for inaction: that someone
is holding a gun to their heads. Ending the boycott
would de-poison the environment and encourage an
atmosphere more conducive to removing the flag. The
NAACP would help set the example others should follow
in putting the state and its people first. Instead of
attempting to use the leverage of its national organiza-
tion to force South Carolina to do something, South Car-
olina’s NAACP leaders could be among the many parties
who need to sit down with our state’s elected leaders
and work through this uniquely South Carolina problem.

South Carolinians know — or should know — that
bringing the Confederate flag off the dome was only a
baby step in our journey toward unity, fairness and
equality. The flag embodies ideas that are offensive to
many people, black and white. It hearkens to a time
when our state actively dehumanized African-Ameri-
cans, fellow South Carolinians, whose descendants now
make up one-third of our population. That’s not who we
are or what we represent.

We understand the NAACP’s zeal to see the flag
moved. We share it, and urge the organization to play a
constructive role in bringing about that result by ending
its distracting, ineffective boycott.

NAACP should end
boycott of S.C.’s
tourism industry

Smoke-free shows
draw more people
Recently, our band had the

honor of participating in a benefit
for Chris Conner, a local musician
diagnosed with lung cancer. It was
held at the Corner Pocket. 

Obviously due to his condition,
and I’m sure at his family’s re-
quest, the event was held in a
smoke-free environment, which,
to its credit, the Corner Pocket pro-
vided. No one, to my knowledge,
complained. Everyone who
smoked stepped outside and re-
spected this request.

As a wonderful continuing
legacy, in tribute to Mr. Conner’s
work and gifts, we suggest to
venue owners that all future shows
be smoke-free. I know more peo-
ple would attend, not fewer, trans-
lating into a healthier space and a
more profitable evening for the
business proprietor. Perhaps other
entertainers will follow suit.

Thanks again, Chris, for shar-
ing with us both your courage and
your talents.

DENIS O’NEILL
Columbia

Arming students may
not make them safer

In response to the tragedy at
Virginia Tech, gun proponents ar-
gue that if only a student were car-
rying a concealed weapon, the
death toll would have been lower
(“Gun-free zones embolden crim-
inals,” Saturday). 

I understand the visceral satis-
faction of plugging a Seung-Hui
Cho from the back of the class-
room while he took aim at an un-
armed and defenseless, terrified
student. That is an appealing jus-
tification for more guns on cam-

pus, not fewer. 
But maybe the concealed-carry

argument leads to more slaughter.
In the same day’s newspaper,
there was an article about Pat Till-
man, who was killed by friendly
fire emanating from his highly
trained Army Ranger comrades.
Might a classroom shoot-out result
also in friendly-fire deaths of in-
nocents? Would an increase in
concealed-carry weapons lead to
an escalation of weaponry, with
perpetrators packing greater fire-
power? 

After the Columbine massacre,
it was time for a real debate in this
country by people of good faith to
deal with the carnage of gun vio-
lence. It did not happen. 

After Virginia Tech, we have
another chance to have that na-
tional debate. Would Sen. Lindsey
Graham, mayors Joe Riley and
Bob Coble and others please step
forward?

JOHN D. KASSEL
Columbia

TV news is turning
tragedy into circus
We are sick about the tragedy

in Virginia, and my prayers are
with the families of all involved. 

The news media, mostly the
television folks, have made this
into one of their media circuses.
They have made that madman a
martyr for all the other psychos

out there who would do harm to
our loved ones. 

NBC was completely irrespon-
sible in its choice to air Seung-Hui
Cho’s pictures and video. I can
only imagine the excitement in the
NBC mailroom when the package
from Cho arrived. 

I would like to call for a boycott
of all the TV news shows for at least
a week to show them that we don’t
need their brand of sensationalistic
journalism. There are other ways
to spend our valuable time. 

BILL COGGINS 
Columbia

‘Alive at 25’ makes
great graduation gift

Your article about graduation
gifts April 17 was interesting and
informative. May I offer a sugges-
tion for another excellent gift to a
high school graduate? Give your
son, daughter, niece, nephew or
friend the $35 tuition to take the
National Safety Council’s excellent
program, “Alive@25.”

This program has been proven
to save many lives. There is no
more worthy gift for a young per-
son.

JOEL W. COLLINS JR.
Columbia

Fallen soldiers
deserve memorial
Once again Brad Warthen has

insulted the people of South Car-
olina and the Confederate veter-
ans who died defending this state.

The Confederate flag that flies
in front of the capitol is a soldiers’
memorial. If Warthen is not satis-
fied with that, then please place it
back on top of the State House.

The capitol is a battleground;

Sherman’s troops ransacked Co-
lumbia and fired numerous can-
non shots at the State House in
1865. Thousands of South Car-
olinians died defending this state,
and they deserve their memorial. 

Some of us are actually proud
of our history and this state. We
also benefit from millions of dol-
lars in tourism, and this state re-
ceives visitors from around the
world who come to see our bat-
tlefields, memorials, museums and
history. 

ALLEN DAVIS
Greer

McConnell’s memory
selective about flag
After reading Sen. Glenn Mc-

Connell’s column Saturday, “No
need for another battle over the
flag,” I note that he included only
two sides of the flag controversy
— those who wished for the flag
to move to a place of historical
context and those who wanted it
to stay on the State House dome.

Unfortunately, McConnell suf-
fers from a selective memory.
Many South Carolinians wished
for the flag to be appropriately dis-
played in a museum.

If McConnell wishes to write a
commentary instructing readers to
remember the arguments made in
2001, he should include all argu-
ments given at that time.

In a democracy, citizens do not
always agree with the decisions of
the government. It is apparent to
me that it is Mr. McConnell’s be-
lief that in order to be considered
“fair-minded,” one must either
agree with the decisions made or
disagree in silence.

ANNIE LAURIE RUMFELT
Columbia 

S
OUTH CAROLINA has
latched onto one of the
hottest products in busi-
ness.

Boeing is enjoying unprece-
dented success with orders for its
new wide-body jet, the 787 Dream-
liner. And that means a huge
amount of work for the Vought-
Alenia complex, lured to North
Charleston by Gov. Mark Sanford
with a big incentive package in
2004. South Carolina bet at least
$116 million in incentives that it
could build a new economic clus-
ter in the high-paying field of avi-
ation, and so far, the centerpiece
of that project is soaring.

Boeing is ecstatic with its sales,
and it’s not hard to see why. Jim
Haas, director of product market-
ing for 787, told me that as of last
week, Boeing had 544 orders for
787s for 44 different airline cus-
tomers. He compares that to the
good reception that greeted Boe-
ing’s last generation of new wide-
body jets: The 767 and 777 had
about 100 to 120 firm orders at the
same point. 

“This makes 787 the
fastest-selling jet ever,”
Mr. Haas said. The num-
ber of different customers
shows the “great global
appeal” of 787 in the
world of aviation. 

“This is a very strong
jetliner market environ-
ment, and their products
are outperforming the
other guys,” Richard
Aboulafia, an airline ana-
lyst with the Teal Group,
told The Associated Press.

Boeing has orders for
all the 787s it is slated to build
from now through 2012. And other
customers are still being lined up:
Boeing just this week announced
orders from Virgin Atlantic and Air
Canada. 

All for an airplane that hasn’t
flown yet.

Vought-Alenia’s North
Charleston facility makes the aft
part of the 787’s fuselage, and it
expects to deliver its first com-
pleted piece in the next two weeks.
It will be flown in a modified 747

to Boeing in Everett,
Wash., where the far-
flung pieces of 787’s sup-
ply chain will come to-
gether for final assembly.

Why is 787 such a big
hit? It forecast the mar-
ket correctly, on fuel ef-
ficiency and size.

Boeing put fuel effi-
ciency high up on its pri-
orities for 787, a decision
that looks even better
with today’s fuel prices
than it did a few years
ago. Boeing has aban-

doned the standard materials of jet
design, an aluminum skin held to-
gether by rivets. Instead, much of
787 is cast of composite materials,
making it lighter and also more
durable, Mr. Haas says. Lighter
planes that need less maintenance
mean more money for airlines.
And if your rival carrier has that
plane, Mr. Haas points out, he can
beat you, in price or profits, on the
same route. So you want one, too.

Boeing also has gotten the size
of the aircraft right. The 787 will

carry 223 to 296 passengers, de-
pending on its configuration. Boe-
ing saw that people wanted to fly
more directly, rather than always
being herded to a hub city for a
long flight. International travelers
would rather go from Charlotte to
Brussels than being shuttled to
New York and Frankfurt to catch
connections. The 787 gives airlines
the flexibility to do that. 

Does this reading of travelers’
wants seem obvious? Tell it to Air-
bus.

Boeing’s European rival this
spring flew over to the United
States its new behemoth, the A380,
to show it off, and try to drum up
some support for lagging sales.
A380 is enormous, like a double-
decker 747. It will hold from 550
to 800 passengers, depending on
the setup. 

The A380 is designed expressly
for the biggest airports and routes.
Gates and taxiways will have to
adjust to the huge aircraft. And
even big airports will struggle to
deal with 500 to 800 people and
their luggage trying to get on the

same airplane. 
The A380 has also been beset

with technical problems, and is be-
hind schedule. Some orders have
even been canceled. More basi-
cally, it looks like Airbus misread
the market for how people will fly
in the future. Airbus now is also
pushing to roll out an aircraft of
similar size to the 787; it’s five
years from flying.

So 787 is an unqualified hit, but
how big an economic asset is the
Vought-Alenia project for South
Carolina? The hope behind the bid
was that the state could build a
larger aviation industry around it,
just as BMW became the center-
piece of an automotive cluster here.
But the supply chain for 787 shows
how globalized the aircraft indus-
try is becoming; pieces of the plane
are being built from here to China. 

Will every new passenger jet be
built with these new composites
from now on? “I think it’s the wave
of the future.” Mr. Haas says. That
would make South Carolina’s
knowledge about aircraft con-
struction with composites a defi-

nite economic advantage. 

But Boeing’s future might not
include another new aircraft for a
while: Its workhorse single-aisle
aircraft, the 737, is selling briskly,
and any replacement for it is
barely on the drawing board. So
787’s achievements in the market
might not bring other commercial
projects to North Charleston soon.

Still, South Carolina’s invest-
ment has to be seen as a success.
There was no guarantee that
Vought would be so busy, and
likely to stay that way for so many
years. Given the stack of orders,
many in the aviation industry ex-
pect Boeing to increase its pro-
duction capacity, and that likely
would mean even more workers
for Vought-Alenia.

South Carolina pledged a lot to
get the Vought-Alenia project.
Thanks to the success of the 787,
that investment is paying off.

Write to Mr. Fitts at
mfitts@thestate.com.

South Carolina’s bet on aviation industry looks like a winner

Mike 
Fitts

Associate 
Editor

Send us your letters
Letters of 200 words or

fewer may be e-mailed to 
stateeditor@thestate.com or
mailed to P.O. Box 1333, Co-
lumbia, S.C. 29202.


